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Why? 

  Compact, walkable neighborhoods have a variety of 
environmental benefits 
  Reduced reliance on cars produces less air pollu<on and 

greenhouse gas emissions 
  Preserves undeveloped land at city edge, protec<ng 

species habitat, water resources, etc.  

  However, home buyers and sellers lack readily 
available informa<on on key neighborhood 
characteris<cs   

  MLSs and REALTORS® are in a perfect posi<on to 
educate buyers and sellers about this important 
informa<on 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Demographics and Market Demand

  Market research indicates that many 

households want: 
  improved accessibility and  

shorter commutes,  
  nearby shops and services, and 
  good walking conditions and 

public transit services 
  Millennials and baby boomers are 

particularly interested in walkable 
places and are the two largest 
demographic cohorts 
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Poten<al Role of MLS Systems 

Why EPA and CDC want to integrate informa<on on 
walkability and transit access into real estate 
lis<ngs: 

  Provide clear informa<on that homebuyers can 
use to compare loca<ons 

  Highlight ameni<es associated with walkable 
loca<ons 

  Ul<mately realize public health and 
environmental benefits driven by consumer 
demand for walkable neighborhoods 


