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Walk Score Integration with MLS

Introducing Walk Score ratings to Realtors

Effective implementations for Walk Score ratings in the
Multiple Listing Service (MLS)

Adoption of walkability ratings and factors

Buyers and Sellers benefit from Realtor expertise

2
METROLIST



Introducing Walk Score to Realtors

 Among the first MLS providers nationally to
integrate Walk Score

* Metrolist, regional Colorado MLS, introduced
Walk Score in 2008 on its public website
Recolorado.com and in the MLS system

« Ongoing outreach and education efforts
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Automatically Display Ratings with Listing

 |nitially made available as a data point only

— Public website, REcolorado.com, leading real estate
website available to consumers

— MLS system, PrimeAccess, comprehensive listing
data for real estate professionals

« Exposure to Walk Score ratings as they apply to
a specific property
— What will buyers want to know?
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Using MLS Tools to Find Walk Score Ratings

« Next step, make it 3 adiiona
searchable
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Get the Word Out!

 (Coordinate communications with Realtor Associations
* Provide information via MLS channels

* Help Realtors understand the value
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Quick Facts

* Metrolist has approximately 60,000 API calls per day

« About 1% of all MLS searches included Walk Score
ratings in their criteria per year
— There are almost 20 million searches conducted each year

« Walk Score now has over 6,000 partner sites
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Benefits

« Realtors can best serve buyers looking for a specific
lifestyle from their home search

« Savvy Realtors can tout the advantages of a home’s
access to nearby amenities and proximity to mass transit

« QOver time, accumulated data may be linked to home
values, days on market, sold to original cost
comparisons, etc.
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Realtors in Action

“A couple of years ago |
had never heard of a
‘Walk Score’. Today it
has become a key
ingredient in the home
purchase for many
Buyers of Boulder CO
Real Estate.”

Greg Smith
Boulder, CO
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Realtors in Action

“Most home buyers are
concerned about how big a
home is, or how many
bedrooms or bathrooms it
has. But with today's new
focus on green living, urban
efficiency and simplification
a home's Walkscore is also
important to consider.”

Stuart Dobson
Boulder, CO

14
The value of information. The power of insight. METROLIST



Realtors in Action

“The new trend for searching
for homes especially in the
urban areas, is the Walk Score.
This new information is
provided through the MLS
system and gives each buyer
the ability to see the close
proximity each home is to retall,
restaurants, parks, and whether
or not a car is needed on a
daily basis.”

Joan Cox
Denver CO
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